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The Positioner ™

Present Future

What are you most proud of? What are you most confident of? What are you most excited about?

This intensive | What 5 things do you want from this intensive?
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Intensive Planner

Purpose | Why I'm here Agenda | What | want to achieve Commitment | How I'll play
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- The Who, What & Why

- Mark Creedon
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Targets
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WHY

WHAT

WHEN

HOW
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Targets - PACT
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Good method for short term
and long term goals.

Focuses on
the final outcome.

Requires planning after
the goal is set.

Emphasizes more the long term
goal with short term actions you

can take to achieve it.

Focuses on the output
you can control.

Requires no planning after
the goal is set, you can just
get started right away.




Good method for short term
and long term goals.

Focuses on
the final outcome.

Requires planning after
the goal is set.
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Emphasizes more the long term
goal with short term actions you
can take to achieve it.

Focuses on the output
you can control.

Requires no planning after
the goal is set, you can just
get started right away.




